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This is a completely rewritten and updated version of one of the true classic books in the field of marketing
and advertising. What's in a Name? Advertising and the Concept of Brands analyzes brands from the point of
view of modern marketing theory. It deals in detail with the role of advertising in creating, building, and
maintaining strong brands - the lifeblood of any long-term marketing campaign. The work is empirically
based and is supported by the best research from both the professional and academic fields. The authors
describe the birth and maturity of brands and dissect the patterns of consumer purchasing of repeat-purchase
goods. In addition to all new research findings and examples, this new edition of What's in a Name? includes
first time coverage of the short-term, medium-term, and long-term effects of advertising on sales of brands.
The book concludes with new recommendations on how to develop and disseminate better advertising.
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From reader reviews:

Angel Huitt:

Have you spare time for just a day? What do you do when you have far more or little spare time? That's why,
you can choose the suitable activity to get spend your time. Any person spent their spare time to take a walk,
shopping, or went to the Mall. How about open or maybe read a book eligible What's in a Name?:
Advertising and the Concept of Brands? Maybe it is to be best activity for you. You realize beside you can
spend your time along with your favorite's book, you can cleverer than before. Do you agree with it is
opinion or you have additional opinion?

Jerry Carley:

Typically the book What's in a Name?: Advertising and the Concept of Brands has a lot of information on it.
So when you read this book you can get a lot of advantage. The book was written by the very famous author.
Mcdougal makes some research before write this book. This specific book very easy to read you can obtain
the point easily after looking over this book.

Barbara Gunter:

Exactly why? Because this What's in a Name?: Advertising and the Concept of Brands is an unordinary book
that the inside of the book waiting for you to snap it but latter it will shock you with the secret it inside.
Reading this book beside it was fantastic author who also write the book in such wonderful way makes the
content interior easier to understand, entertaining approach but still convey the meaning completely. So , it is
good for you for not hesitating having this ever again or you going to regret it. This phenomenal book will
give you a lot of gains than the other book get such as help improving your proficiency and your critical
thinking method. So , still want to hold up having that book? If I have been you I will go to the guide store
hurriedly.

Victoria Owen:

Do you have something that that suits you such as book? The e-book lovers usually prefer to select book like
comic, quick story and the biggest the first is novel. Now, why not striving What's in a Name?: Advertising
and the Concept of Brands that give your pleasure preference will be satisfied by simply reading this book.
Reading addiction all over the world can be said as the method for people to know world far better then how
they react when it comes to the world. It can't be explained constantly that reading practice only for the
geeky particular person but for all of you who wants to always be success person. So , for all you who want
to start looking at as your good habit, you could pick What's in a Name?: Advertising and the Concept of
Brands become your current starter.
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